
Corporate
ro e

Our business operations are seamlessly integrated throughout the value 
hain  rom the sour ing o  ra  materials  re ning and pro essing to pa ing  

branding  mar eting and distribution  his end to end approa h enables us 
to deliver reliable and good uality produ ts through our trusted brands

DOWNSTREAM

• Branding
• ri a  a

UPSTREAM
• an a i n
• Milling

MIDSTREAM
• ning g a l  il
• ial  il
• Bioenergy

Consumer Pack Segment
r on er a  eg en  

o er  a o re en i e or olio o  
ege a le a ed edi le oil  and e ial y 
a  rod ed in on er ready 
or a  and ar e ed nder o  

our own brands and those of third 
arties  er ing i orters  distributors  

food manufacturers, restaurants, and 
end consumer households, this segment 
delivers a diverse range of everyday 
food essentials including coo ing oils, 
margarine, rice, dairy roducts such 
as sweetened condensed creamer, 
eva orated mil , and cheese as well as 

* Plantation in Indonesia is 
insi ni ant to t e o  

Sourcing of 
raw materials

Sourcing 
of re ne  
products

Re ning and 
processing

Packing and 
branding

Re ned  
products

Bulk Segment
Bul  segment roduces and 
sells vegetable based edible 
oil and fat roducts in bul  
form rimarily to distributors 
and factories involved in the 

roduction of confectionery, 
ba ery roducts and other 
food items  dditionally, 
the rou  also roduces 
bioenergy roducts as art 
of its bul  roducts offerings

• ale  mar eting
• Distribution

A GLOBAL FOOD AND 
AGRI-BUSINESS focused 
on edible oils and fats
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SALES, MARKETING 
& DISTRIBUTION

CUSTOMERS

Our Flagship Brands –

OKI & MOI
remi es, seasonings, and owdered 

beverages. Com lemented by additional 
roduct lines such as home and ersonal 

care items, cocoa beans, and raw cashew 
nuts, the segment not only broadens our 
revenue base but also strengthens our 
ability to meet customers  reference 
for a bas et of commodities. With 

roducts bul  ac ed or consumer 
ac ed for ef ciency and convenience, 

we continue to e and our offerings to 
better serve evolving mar et needs while 
su orting our customers  roduction 
and distribution re uirements.

>70
years of 

operations

Sales 
volume of

5.2
million MT

Products are sold 
to customers in

>100  
countries 

Total re ning 
capacity in excess of 

4.5
million MT 
annually 
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